For Immediate Release 
Date:  February 9, 2007
Contact: Janet Arden, publications editor, janeta@cmservnet.com, (630) 858-3838

BSA 2007 Annual Convention Looks at the Next Generation of Workers and Consumers

Glen Ellyn, IL--Attendees at the Bearing Specialists Association (BSA) 2007 Annual Convention May 4-7 at the Marriott Marco Island Resort, Golf Club and Spa, Marco Island, Florida, will get a knowledgeable and potentially profitable introduction to the next generation of employees from speaker and author Eric Chester when he presents “Meet Generation Why: Understanding, Managing, and Motivating Your New Workforce.”

“Generation Why” is the name Chester coined to identify the 68 million Americans born between 1980 and 1994. For more than a decade, he has been working extensively with this generation and has personally addressed over 2 million Gen Why youth through his motivational programs. Chester’s conclusions note that members of this generation do not see things like their predecessors, and they cannot be recruited, trained, managed, and motivated using the same strategies and methods. 
Chester is a Certified Speaking Professional and the author of the book Employing Generation Why - Understanding, Managing, and Motivating Your New Workforce. His corporate clients include Dairy Queen, Discover Card, Toys R Us, Bell South and The Council of Hotel and Restaurant Trainers. He has appeared on Good Morning America and is frequently seen on CNN, MSNBC, and Fox News providing insight, perspective, and strategies on connecting with the emerging generation.

With over 40 million 16-24 year olds currently employed, the future clearly belongs to those companies and organizations that understand and can connect with Generation Why.  Chester recommends that companies today look on the front lines of their businesses. Standing between business and profits, he says, are those talented, weird-looking, impossible-to-understand 16-to-24-year-olds. This revealing presentation will give convention attendees an in-depth look at Generation Why, what they value, and how they approach the workplace. Chester will share specific strategies for working with Generation Why, giving convention attendees a decided advantage over competitors. 
Chester is just one of a handful of speakers scheduled to address Convention attendees in two days of business programming. The schedule also includes BSA’s Conference Tables, affording the opportunity for productive meetings between manufacturers and distributors to discuss issues of mutual interest. Attendees will also address industry and  association business at BSA's Annual Business Meeting. 
As is always the case with BSA Annual Conventions, attendees find numerous informal but unparalleled networking opportunities within the framework of the business program. For many attendees, these less-formal, networking opportunities are the heart of their BSA experience. Attendees are able to meet and interact with industry associates otherwise unavailable to them. 
BSA is the “must belong to organization for authorized bearing distributors.” An international service and educational organization of distributors representing a total of almost 100 companies distributing factory-warranted ball-, roller-, and anti-friction bearings and invited manufacturers of bearings and related products, the association’s mission says, “BSA is the forum to enhance networking and knowledge sharing and promote the sale of bearings through authorized distributors.” For more information on BSA or the 2007 Annual Convention, contact the BSA office at (630) 858-3838; fax (630) 790-3095; email info@bsahome.org or visit the association website at www.bsahome.org.

