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BSA World Forum Panel Headlines 

Convention Business Program
Glen Ellyn, IL – The 2006 Annual Convention of the Bearing Specialists Association (BSA), scheduled for April 22-25 at the Ritz-Carlton Sarasota, Sarasota, Florida, offers a business program focusing on the intricacies of the international marketplace. The focus is especially appropriate for the leaders of an industry whose products are distributed, installed and maintained 24/7 worldwide.

BSA convention programming is closely tied to its Strategic Plan which identifies BSA as “the forum to enhance networking, knowledge sharing, and to promote the sale of bearings through authorized distributors.” The association’s Strategic Plan charged its Task Force on International Opportunities with increasing participation of international authorized distributors and manufacturers by creating opportunities for BSA distributor members and manufacturers to establish relationships around the world with other distributors. 

The 2006 Annual Convention will feature a World Forum Panel designed to educate BSA Convention attendees on how distribution functions in other parts of the world. Participants will be Mark Dixon, COO, WYKO Industrial Services Limited; Bill Dix, Vice President International, The BC Bearing Group; Carl James, President/CEO, BDI; Dieter Keutemier, VP & GM Distribution-North America, Barden/FAG/INA; Dan Muller, VP - Distribution Management, The Timken Corporation; and Leda Sabbagh, CEO, Rolamentos CBF Ltda. Discussion topics will include logistics, business practices, human resources, and the role of governments in international trade. The World Forum Panel will be moderated by Peter Negri, Jamaica Bearings Company, Inc. BSA's Task Force on International Opportunities is chaired by Craig Faber, Miller Bearings, Inc.
Business Programming from ABMA, NAW and NAM

Beyond the World Forum Panel, BSA will continue its tradition of welcoming distinguished industry leaders from key business associations to provide appropriate updates to the BSA convention attendees. Robert Swinehart, President – COO, Emerson Power Transmission and president of the American Bearing Manufacturers Association (ABMA), and John A. Luke, Jr., Chairman and Chief Executive Officer of MeadWestvaco Corporation and Chairman of the National Association of Manufacturers (NAM), will both address the convention. In addition, Ron Schreibman, Senior Vice President-Strategic Direction for the National Association of Wholesaler-Distributors (NAW), will also provide an update.

The 2006 Convention also features a dynamic presentation by Mark Sanborn, president of Sanborn & Associates, Inc., an idea lab dedicated to developing leaders in business and life. An internationally recognized speaker and author,  Sanborn has authored seven and coauthored five books, over 20 videos and numerous audio training programs on leadership, change, teamwork and customer service.  

Also on the schedule, Mac Fulfer is a popular speaker and lecturer whose presentations on face reading are in demand by national and international audiences. Whether selling, hiring, negotiating, speaking, or interacting, the ability to discern another's attitude and mind-set is a sought-after skill. The availability of the face gives the reader an opportunity to accurately interpret and respond to every interaction. 
Conference Table Sessions Offer

One-of-a-Kind Opportunity 

BSA’s Conference Table Sessions offer the only opportunity of its kind for manufacturing and distribution leaders to meet one-on-one in informal sessions to discuss issues of mutual interest. Participants register for the Conference Table Sessions online in advance of the Annual Convention, allowing all participants to plan for productive meetings. The focus is on “problem resolution” rather than discussion. The key take away for all attendees is efficient, productive meetings within the framework of a larger, industry event.


For the first time at the 2006 Annual Convention, BSA distributors are invited to host a table at the Conference Table Session. This table will offer four 15-minute meetings from 7:30-8:30 a.m. After a 15-minute break to reset the tables, the more familiar arrangement, where manufacturers host a table, will return with 30-minute appointments for distributors. This addition supports another key element of BSA’s Strategic Plan, to promote networking among authorized distributors and invited manufacturers. Distributor tables will be included in BSA’s online conference table signup system. For more information on conference table participation, please visit the BSA convention website, www.bsaconventions.org.

Traditionally the BSA Annual Convention provides an opportunity for authorized distributors to meet with their counterparts to discuss and find solutions to industry issues and to visit with policy-making executives of supplier companies. Distributors can make key contacts with the top executives of other specialist firms and with manufacturers. The 2006 Annual Convention has been carefully planned to maximize attendee opportunities to enhance these on-going relationships while developing new ones.  Online registration is easy and available at www.bsaconventions.org.
BSA is the “must belong to organization for authorized bearing distributors.” An international service and educational organization of distributors representing more than 50 companies distributing factory-warranted ball-, roller-, and anti-friction bearings and 47 invited manufacturers of bearings and related products, the association’s mission says, “BSA is the forum to enhance networking and knowledge sharing and promote the sale of bearings through authorized distributors.” For more information on BSA, contact the BSA office at (630) 858-3838; fax (630) 790-3095; email info@bsahome.org or visit the association website at www.bsahome.org.

