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BSA White Paper Reveals Strategic Relationships Between Bearing Consumers and Suppliers
Glen Ellyn, IL – The Bearings Specialists Association (BSA) has released its latest White Paper, Value of Distribution: 2005, Critical Resources for Bearing Consumers, documents the increasingly strategic relationships developing between leading bearing consumers and key distributors. 

Recognizing the significant changes in today’s manufacturing landscape – primarily the fiscal restraints which have forced manufacturing managers to look beyond their own companies for added value – the White Paper identifies a number of key factors in innovative practices, including product availability and cost control, the role of bearing specialist distributors in driving process improvements, outstanding records in distribution basics, benchmarking assistance, measurable value (such as on-time deliveries) and the intangible “personal touch” value of distributor specialists who clearly have a personal interest in knowing and growing their customers’ businesses.

The study leading to the White Paper was launched by BSA’s Special Task Force on Distribution Value, chaired by Chuck Kitchen, Interstate Bearing Technologies, and including William H. Allen Jr., Allied Bearings Supply Co., Inc.; Tom Armold, Applied Industrial Technologies; Kevin Donaher, Henkel Corporation fka Loctite; David Mayer, Kaman Industrial Technologies Corp.; Rob Hamilton, Koyo Corporation of U.S.A.; P. Ray Harrington, Ruland Manufacturing; Jan Lindhe, SKF Canada Limited; Randy Bowen, SKF Service Division; and Robert Daniel, The Timken Corporation. 
The Task Force engaged the help of Tom Gale, editor, Modern Distribution Management, to conduct the third-party survey with bearing customers. BSA members are already tapping the paper’s results to re-tool and refine their distribution practices to meet the needs of bearing customers as they are revealed in the White Paper. 

Results were formally announced during BSA’s recent Annual Convention and a complete copy of the White Paper is available in PDF format from BSA’s website, www/bsahome.org. 

BSA is an international service and educational organization of distributors representing more than 45 companies distributing factory-warranted ball-, roller-, and anti-friction bearings and 45 invited manufacturers of bearings and related products. The association’s mission says, “BSA is the forum to enhance networking and knowledge sharing and promote the sale of bearings through authorized distributors.” For more information on BSA, contact the BSA office at (630) 858-3838; fax (630) 790-3095; email info@bsahome.org or visit the association website at www.bsahome.org. 
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